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Within the framework of the Zoom “show within a show”  
at BATIMAT 2011, 

DICKSON® is generating quite a buzz with its BLUE FORM, 
a totally original take on awning fabric. 

 
 

Right in the middle of the ZOOM Touch zone, DICKSON® invites visitors to discover 
materials in a whole new way. Beautifully interpreted by the Design Percept agency, the 
Orchestra awning fabric display creates a captivating ambiance thanks to a woven mural 
bedecked with giant flowers and brought to life through a dazzling play of chiaroscuro. This 
unusual staging, dubbed BLUE FORM, projects the tough-wearing outdoor technical textile, 
into a delightfully poetic universe. As such, DICKSON® stimulates the imagination and 
opens the door for decorators to use awning fabric unlike ever before, offering people the 
opportunity to experience the fabric more intimately.  
 
BLUE FORM, a bespoke creation  
Conceived and developed by Françoise Mamert and 
Clémentine Chambon from the Design Percept agency, 
BLUE FORM orchestrates a poetic display of fabric and 
lighting: “We wanted to create a profound, complex, 
cosy atmosphere that would transport people into 
another world, recounting a phantasmagorical tale 

through the use of colours and lighting”. This bold 
initiative offers visitors a unique opportunity to immerse 
themselves in a colour-infused twilight, a 
monochromatic rainbow where a host of blues, from 
denim to azure, dance amidst the shadows beneath a 
light-diffusing veil – a place where giant flowers with 
fascinating dazzle create illusions of red, saffron, lilac, 
orange and fuchsia.  

 
BLUE FORM, material inspiration  
A genuine approach of bespoke creation, the BLUE 
FORM staging is characterised by a puzzle play of nods 
to Parisian icons, rendered to varying degrees. Inspired 
by a traditional Japanese pattern, the matrix of the 
mural unequivocally conveys an eye-opening spirit, 
through its artful assemblage and the simplicity of its 
construction. At the centre of this process, which is 
both high-tech and highly poetic, the giant flowers tell a 
novel story about this innovative industrial material. 
It’s a wonderful way to get people to look at fabric 
from a fresh perspective.  
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“Shades of blue, from denim to azure, dance amidst the shadows 
beneath a light-diffusing veil… walls, flooring… the whole space 
comes to life in graduating hues of blue… giant flowers with fas-
cinating dazzle bring to mind radiant jewels in a treasure trove.” 

 



 

 
Design Percept & Dickson®, a collaborative effort between two fabric lovers 

 
 
 
 
 
 
 

 
 
 

BLUE FORM draws its strength from the wide range of ORCHESTRA solids, by Dickson® 
 

Orchestra, the largest range on the market, has just added 14 gorgeous new solids to its legendary treasure trove. 
Taking into account the 10 Symphony options, which include 5 new shades, Dickson’s awning collection now 
boasts a grand total of 100 different solids. A surprising innovation: the blue jean is making its debut in a vibrant 
collection that’ll turn you into a total COLOR ADDICKT! 
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Clémentine Chambon, designer – products, en-
vironments, materials,  
&  
Françoise Mamert, creative consultant – fash-
ion, colour, materials,  
co-founded the Design Percept agency in 2008.  

Working in closely with DICKSON® since 2010, Design Percept actively par-
ticipated in updating 15% of the Orchestra collection, in synergy with the in-
house style team.  
 
For each of their missions, they approached the material, colours and 
shapes in a unique way, offering a progressive vision, on the cutting edge 
between fashion and design. Their innovations capture the spirit of a place, 
a memory, the story behind a product… and shape a broader scope of possi-
bilities for the future of decorating today’s living and work spaces.  

References:  
French Embassy in Japan, Light Curtain, giant lumi-

nous fabric production  
Décathlon, B’Twin3, Limited Edition, Colorama  

Fédération du Bâtiment du Gard, Lulu01, photovol-
taic LED light  

About Dickson: The pioneer of technical textiles, Dickson® is now world renowned as the benchmark for outdoor fabrics. Marketed under the 
brand names of Dickson® and Sunbrella®, its flagship products are firm favourites among the top names in boating, design and architecture. Key 
to the company’s constant growth, innovation has enabled Dickson® to diversify its offering with a wide range of high-tech fabrics, all produced 
with sustainable development in mind.  www.dickson-constant.com   
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